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Japan, June 2, 2026 

Launch of "LOCAL VOICE JAPAN": New Regional 
Tourism Platform Optimized for the Generative AI 
Search Era 
Hyojito Commences Pilot Study on Answer Engine Optimization (AEO) to 
Deliver Authentic Travel Insights to Global Audiences 

  

The main interface of the 'LOCAL VOICE JAPAN' platform 

 

 



 

NAGOYA, Japan, June 2, 2026 — Hyojito Co., Ltd. (President & CEO: Takahiro Tokumo), a leader 
in advertising-supported area guide maps, will launch the pilot version of "LOCAL VOICE JAPAN" 
on June 2, 2026. This specialized inbound tourism platform is designed to boost awareness of 
Japan’s regional destinations and promote decentralized travel, while simultaneously initiating 
a pioneering pilot study on Answer Engine Optimization (AEO). 

 
Addressing Overtourism: Bringing Global Travelers to Japan’s Hidden Gems 
With Japan aiming to welcome 60 million international visitors annually, tackling overtourism in 
major urban hubs has become an urgent national priority. However, as user behavior rapidly 
shifts from traditional web search to AI-powered search engines, conventional SEO strategies 
alone face limitations in effectively promoting regional travel dispersals. "LOCAL VOICE JAPAN" 
addresses this challenge by optimizing regional tourism data for the AI era. 

To inspire travel to regional cities, it is essential to build awareness and provide granular, high-
quality information that alleviates travel anxieties. The platform not only highlights the unique 
charm of rural areas but also fosters sustainable tourism by educating visitors on local 
etiquette. 

 
Unlocking Authentic Local Insights via "Tabi no Techo" Travel Magazine 
This platform is developed in collaboration with Kotsu Shimbunsha Co., Ltd., publisher of 
Japan’s premier travel magazine, Tabi no Techo.  
In addition to the magazine’s curated regional features, the website delivers the hyper-local, 
practical details that international travelers have long sought after. This includes specific 
transportation logistics to regional cities, nighttime restaurant operations, tattoo policies at hot 
spring (onsen) resorts, and accepted local payment methods. 

 

Gokayama (Toyama Prefecture): A Journey Through Life in the UNESCO World Heritage 
Gassho-Style Villages 

Kaga Onsen (Ishikawa Prefecture): Hot Springs and the Sea of Japan in Ishikawa 
 

Hida Takayama (Gifu Prefecture): A Journey Through Fine Sake Nurtured by the Hida 
Mountain Waters 

Tsumago & Magome (Nagano & 
Gifu Prefectures): 

Walk the Samurai Road Through the Kiso Mountains 
 

 

 

 

 

 

 

 

 



  

Detailed overview of regional travel content on the platform 

 

Pioneering Information Dissemination in the Age of AI Search 
This initiative serves as a pioneering pilot study to analyze how inbound tourism content is 
processed in an AI-dominated information ecosystem. By pairing detailed regional insights with 
rigorous AEO frameworks, Hyojito will verify how generative AI engines (*1) reference and learn 
from the platform, ensuring accurate and reliable information reaches global travelers. 

 

Looking Ahead 
Following the pilot study, Hyojito plans to launch an "AEO Analysis Report Service" tailored for 
local governments and tourism operators. This service will provide feedback on AI search 
visibility, citation accuracy, and actionable optimization strategies to strengthen regional 
branding. In the mid-to-long term, we aim to develop next-generation web services that 
leverage AI to match inbound tourists’ preferences with the ideal regional destinations. 

 
[Notes]  
*1 AEO (Answer Engine Optimization / AI Search Optimization)： The process of optimizing 
website content so it is preferentially cited and referenced by generative AI platforms like 
ChatGPT and Gemini. It is widely recognized as the next-generation digital strategy succeeding 
traditional SEO. 



■ "LOCAL VOICE JAPAN" Platform Overview 

Site Name: LOCAL VOICE JAPAN 
URL: https://www.hyojito.co.jp/local-voice-japan/en 
Launch Date (Trial Version): Tuesday, June 2, 2026 
Pilot Study Period: June 2, 2026 - September 30, 2026 (scheduled) 
Key Features: A regional inbound tourism website fully optimized for AEO 

(AI Search) 
 

■ About Hyojito Co., Ltd. 

Company Name: HYOJITO Co., Ltd. 
Headquarters: (Tokyo) Navita Toto Building, 5-12-22 Minami-Aoyama, Minato-ku, 

Tokyo 
(Nagoya) Navita Meito Building, 4-2-11 Meieki, Nakamura-ku, 
Nagoya, Aichi 

Representative: President & CEO: Takahiro Tokumo 
Main Business: General advertising, and the planning, installation, and 

management of navigation guide maps. 
Established: February 1967 
URL: https://www.hyojito.co.jp/ 
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Hyojito Co., Ltd. Public Relations Department (Tokyo Head Office)  
TEL: +81-3-3797-4711 | E-MAIL: info@hyojito.co.jp 


